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THE CHAMPAGNE
OF SIR LUINSTON
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Pol Roger was the champagne served at the “wedding of the century” during the 2011 ceremony of Prince
William and Kate Middleton. The premium champagne has long demonstrated an elegant refinement and has
even won over the British royal family. It is also known to have been a favorite of Sir Winston Churechill.
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n nJune 1984, a special party was
held at the Blenheim Palace, the

former home of the British Prime Minister

Winston Churchill who led the country to

victory during World War 1. Pol Roger & Cie,

a French company that produces cham-
pagne, was showcasing the eponymous
super-premium variety in Churchill’s honor,
the “Sir Winston Churchill.” The prime min-
ister was fond of Pol Roger, which contrib-
uted to its reputation as the “gentleman’s
champagne.” Made with grapes that were
sourced from top-notch Grand Cru vine-
yards and aged for over a decade, the Sir
Winston Churchill was a champagne with a
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1 Sir Winston Churchill, Pol Roger's super-premium
champagne 2 Pol Roger Chateau 3 Winston Churchill
and Odette Pol-Roger

stately finesse. On the label near the bottle’s
neck is an embossed portrait of Churchill in
a show of friendship with the prime minister.
Known to be Churchill’s favorite sparkling
wine, it has been widely favored by the Eu-
ropean royal and high society since the 19"
century. In 2004, Pel Roger acquired the
British Royal Warrant as the official supplier
of champagne for Queen Elizabeth Il. The
company remains a family-run business,
eveninthe face of an aggressive business
landscape dominated by large conglomer-
ates. Pol Roger & Cie remains one of the
only champagne producers that sticks to
the traditional process of manual remuage
orriddling by hand, where the dead yeast
cells collect at the bottle’s neck, to retain the
tradition and the deep original body of its
classic champagne.

The birth of Pol Roger & Cie
started in 1849 in the Champagne region
when Pol Roger was just 18 years old. To
support his family, he started a wine négo-
ciant business. He received help from his
mother, who came from a wine family, and
relatives on her side. The business grew
rapidly and he established Pol Roger &
Cie in Epernay two years later. Equipped
with an adventurous zeal in business and
excellent marketing skills, Roger expanded
the company tenfold in just six years. The
young entrepreneur secured valuable
information from British business-

men visiting the Cham-







